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UGANDA
CLIMBING

O F F I C I A L  V I S U A L  I D E N T I T Y

BRAND
GUIDELINES.
A practical  guide for athletes,  clubs, partners,
media and anyone creating off icial  Uganda
Climbing communications.

V E R S I O N  1 . 0  -  S E P T E M B E R  2 0 2 6
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0 1  /  T H E  B R A N D

ONE MOVEMENT.
MANY WAYS UP.
Uganda Cl imbing stands for a bold, safe and united
cl imbing community.  Our identity should feel
energetic,  welcoming and unmistakably Ugandan.

Ath le te  f i r s t  -  sa fe ty ,  g rowth  and  a th le te  vo ice  l ead  eve ry  dec is ion .

Inc lus i ve  -  eve ry  reg ion ,  background  and  ab i l i t y  be longs  on  the  wa l l .

Amb i t ious  -  we  p repa re  peop le  and  sys tems  fo r  exce l l ence  a t  eve ry
leve l .

Un i ted  -  a th le tes ,  c lubs ,  coaches ,  pa r tne rs  and  commun i t i es  move
toge the r .
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0 2  /  L O G O  S Y S T E M

THE OFFICIAL MARK.

UGANDA
CLIMBING

P R I M A R Y  H O R I Z O N T A L  L O C K - U P

S Y M B O L - O N L Y  M A R K

Use the  pr imary  hor izonta l  lock-up whenever
space  a l lows.  The  symbol -on ly  mark  is  reserved
for  avatars ,  fav icons ,  badges  and compact
formats  where  Uganda C l imbing  is  a l ready  c lear
f rom context .

D i g i t a l  m i n i m u m :  1 6 0  p x  w i d e  f o r  t h e  l o c k - u p ;  4 8  p x  f o r
t h e  s y m b o l .

P r i n t  m i n i m u m :  3 0  m m  w i d e  f o r  t h e  l o c k - u p ;  1 2  m m  f o r
t h e  s y m b o l .

U s e  a p p r o v e d  m a s t e r  a r t w o r k .  D o  n o t  r e d r a w  t h e  s y m b o l
o r  r e t y p e  t h e  w o r d m a r k .
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0 3  /  C L E A R  S P A C E  A N D  B A C K G R O U N D S

GIVE IT ROOM TO MOVE.

UGANDA
CLIMBING

C L E A R  S P A C E  =  A T  L E A S T  1 0 %  O F  T H E  F U L L  L O G O  W I D T H

Pre fe r r ed :  f u l l - co lou r  l ogo  on  wh i t e  o r  wa rm-wh i t e  backg rounds .

On  da rk  backg rounds ,  use  an  app roved  reve rsed  ve rs ion  supp l i ed  by  Uganda
C l imb ing .

Keep  s t rong  con t ras t .  Avo id  p l ac ing  the  l ogo  d i r ec t l y  ove r  f aces ,  ho lds  o r  busy
pho tog raphy .

Neve r  a l l ow  tex t ,  bo rde rs  o r  pa r tne r  ma rks  to  en te r  t he  c l ea r - space  a rea .
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0 4  /  C O L O U R

UGANDA IN FULL
COLOUR. Use  b lack  and  warm wh i te  as  the

founda t ion .  Green ,  ye l l ow and  red
prov ide  recogn i t i on  and  ene rgy .
Grey  i s  a  suppor t i ng  neu t ra l ,  no t  a
l ead  co lou r .

CLIMBING BLACK
# 0 B 0 B 0 B

WARM PAPER
# F 7 F 7 F 3

UGANDA GREEN
# 2 1 8 2 3 B

UGANDA YELLOW
# F F C 4 0 0

UGANDA RED
# E F 2 5 2 1

SUPPORTING GREY
# A 6 A 6 A 6

A c c e s s i b i l i t y :  b o d y  t e x t  s h o u l d  r e m a i n  b l a c k  o n  l i g h t  s u r f a c e s  o r  w h i t e  o n  d a r k
s u r f a c e s .  D o  n o t  u s e  y e l l o w  o r  l i g h t  g r e y  f o r  s m a l l  t e x t .
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0 5  /  T Y P O G R A P H Y  A N D  V O I C E

BOLD. CLEAR.
HUMAN.

GEIST SANS / PRIMARY
Headlines, body copy and digital  interfaces

GEIST MONO /  SUPPORTING

S E C T I O N  L A B E L S ,  I N D E X E S ,  R E F E R E N C E S  A N D  D A T A

Lead  w i th  t he  a th l e te  o r  commun i t y  ou tcome .

Use  sho r t ,  ac t i ve  sen tences  and  p l a i n  l anguage .

Sound  con f iden t  and  we lcom ing ,  neve r  co rpo ra te  o r  d i s t an t .

Use  sen tence  case  fo r  body  copy  and  s t rong  uppe rcase  head l i nes  spa r i ng l y .

P re fe r r ed  f a l l back  fon ts :  A r i a l  and  He l ve t i ca .
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0 6  /  P R O T E C T I N G  T H E  I D E N T I T Y

KEEP IT AUTHENTIC.

N E V E R

S t r e t c h ,  s q u a s h ,  r o t a t e  o r  c r o p  t h e
l o g o .

C h a n g e  t h e  o f f i c i a l  c o l o u r s  o r  a d d
s h a d o w s  a n d  e f f e c t s .

R e a r r a n g e  t h e  m a r k  a n d  w o r d m a r k
o r  a d d  n e w  w o r d i n g .

P l a c e  t h e  l o g o  o n  a  b a c k g r o u n d  t h a t
r e d u c e s  c l a r i t y .

P H O T O G R A P H Y

P r i o r i t i s e  r e a l  U g a n d a n  a t h l e t e s ,
c l u b s  a n d  c o m m u n i t i e s .

S h o w  m o v e m e n t ,  c o n c e n t r a t i o n ,  j o y
a n d  t h e  c l i m b i n g  e n v i r o n m e n t .

D o  n o t  a l t e r  a  p e r s o n ' s  f a c e  o r
p h y s i c a l  i d e n t i t y  w i t h  A I .

O b t a i n  a n d  r e c o r d  p a r e n t  o r  g u a r d i a n
c o n s e n t  b e f o r e  p u b l i s h i n g  a  c h i l d .

When in doubt, pause publication and ask the
federation office. Brand consistency and athlete
dignity matter more than speed.
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0 7  /  A R T W O R K  A N D  A P P R O V A L

USE THE RIGHT
FILES.

For federat ion communicat ions,  use only the approved artwork
suppl ied by Uganda Cl imbing.  External ,  partner ,  sponsor and
commercia l  uses should be conf i rmed in wr i t ing before
publ icat ion or  product ion.

B R A N D  A N D  A R T W O R K  E N Q U I R I E S

office@ugandaclimbing.org

Please  i nc lude  the  o rgan isa t ion ,  i n tended  use ,  pub l i ca t ion  channe l ,
dead l i ne  and  a  d ra f t  l ayou t  when  reques t ing  approva l .

UGANDA
CLIMBING


